
Bridgerton and Bath – making the most of screen 
tourism opportunities



The Value of Screen Tourism

In 2016, inbound tourists spent an estimated £597.7 
million in film-related screen tourism in the UK. This 

spending generated 13,440 FTEs of total employment 
(i.e. including direct, indirect and induced impacts) 

and £628.3 million in total GVA. This economic activity 
yielded an estimated £194.9 million in tax revenue. 



Inspiration Motivation Experience



Partnerships…





Where the concept began..





Sherlock Socials
January 2016

• Weibo: 76,000 impressions and more than 160 

engagements

• Wechat: reached more than 100,000 users 
and got nearly 5,000 readings



The Bridgerton Journey..  Blog Post - December 2020



The Bridgerton Journey.. The Toolkit
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Ideas & 

Suggestions



The Bridgerton Journey..  Pre-Christmas



The Bridgerton Journey.. Digital Development



The Bridgerton Journey.. Digital Development



The Bridgerton Journey.. Google Earth Tour 



The Bridgerton Journey.. Google Earth Tour 



The Bridgerton Journey.. Additional Content



The Bridgerton Journey.. Additional Content



The Bridgerton Journey.. January 2021



The Bridgerton Journey.. March 2021



The Bridgerton Journey.. March 2021



The Bridgerton Journey..  Experiences



The Bridgerton Journey..  Experiences



The Bridgerton Journey.. Product Development



The Bridgerton Journey.. Product Development



The Bridgerton Journey.. Output
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